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Purpose of study

For the fifth consecutive year, the Saudi Center for Opinion Polling (SCOP) has conducted
a comprehensive study providing insights into the usage of major applications in the
Kingdom. The study encompasses application awareness, usage patterns, user
preferences, and the positive and negative impacts of social media, while exploring the
primary motivations behind the utilization of various platform.

Sample Size: 1266

Margin of Error: +%2.8

Study Date: July 2026
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Overall, 2026 saw a moderate to significant decline in app usage compared to the
previous year, with YouTube and Telegram recording the sharpest drops.

Saudis are increasingly gravitating toward instant messaging and short-video
apps, with WhatsApp, Snapchat, and TikTok topping the list of most used
applications, followed by YouTube, surpassing both Instagram and X.
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* WhatsApp and Snapchat are the most widely used apps
Apps Usage among both males and females.

 Males show higher usage of X compared to females, while
by Gender females tend to use Instagram and TikTok more than

males.



Top Used
Applications by
Age Group

Among the most widely used applications, Saudis
aged 18-34 use Snapchat (85%), WhatsApp
(84%), and TikTok (74%), respectively. In contrast,
those in the older age group (50+ years) tend to
favor WhatsApp (91%) and TikTok (58%). As for
the middle age group (35-49 years), WhatsApp
remains the most used application at (91%),

followed by Snapchat at (79%).
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Snapchat is the top-of-mind application among Saudis, followed by TikTok and then
WhatsApp.
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What app do you prefer?
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Regarding preferences, Snapchat emerged as the most preferred application among

Saudis, followed by WhatsApp and then TikTok.
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Positive and Negative impact of Apps
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Apps are used by individuals
for various purposes.
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Entertainment and

leisure

What is the most important

s purpose of using this app?

Individuals utilize a diverse range of social
media applications, each offering unique benefits
and functionalities. WhatsApp and Snapchat
reign supreme as the most widely used apps,

Ju511 20 Jolgill primarily employed (o] communication
) 8 purposes. In contrast, TikTok and Snapchat cater
Communicating with g)\g to entertainment needs, primarily showcasing

others

short-form video content. X, on the other hand,
empowers users to stay abreast of current

events and intellectual trends, fostering
8 discussions among its users. Finally, TikTok and
YouTube, known for their video content, are

predominantly utilized for educational and self-
learning purposes, alongside entertainment.
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Male 49.7% 145
Sex gl
Female 50.3% Sl
34-18 29.9% 34-18
Age 49-35 20.8% 49-35 Jo=ll
50+ 39.1% nsle 50
4 And less 49.1% Jolo 4
Family size 8-5 11.7% 8-5 :I..PI e
o dl
9+ 27.3% 1isle9
No income 32.4% dso d G
less than 5000 21.3% Jsls 5000
Income J3all
10000-5001 11.3% 10000-5001
15000+ 7.6% 15000 o 14l
High-school or less 55.0% dsolall 392
Education Bachelor 38.2% 20l pul=ill
Higher education 6.8% deolall o (_,,J.ci
Riyadh 24.3% Pyl aabio
Makkah 22.9% do40ll @40 ddhio
Madinah 7.0% 6)0i0Jl diyroll ashio
IR
= [ 4.9% . LU .
Region Qassim ounoll ashio dsblysall
Eastern 15.8% dud il asbioll
Southern 16.0% uginll Gblio
Northern 9.2% Jlaidl gblio
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