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Objectives

The SCOP conducted a study into Video on Demand (VoD), asking
a representative sample (1,625) of Saudis over the age of 18:

" Awareness and Usage of VoD subscriptions (paid)

= Preferences of their VoD subscriptions

=" Multi-Usage of VoD services
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Respondents have the
highest awareness of X R ®e
Shahid (79%), followed
Netflix (74%), STC TV ~ o
(48%), Apple TV (40%) B P HB® .y
and OSN (39%). ‘ ‘ ‘
Disney+ Amazon Prime HBO Paramount+
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Usage ®

Most Saudis use Shahid (49%), A% a2 16% 0% 8% 6% 2% 4%
followed by Netflix (42%). At a Shahid Netflix STCTV Apple TV OSN Disney+ AmazonPrime  HBO Other
distance, STC TV takes third place

with 16% using this service. al; NETFLIX  StC™ @tV ot ’@%»% prime video HE® =l
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‘A two camel race’: When

@ asked about their preferred
O VoD platforms, Saudis prefer
43%  35% 4% 39, 1% Shahid (43%), followed by
Netflix (35%) and STC (4%) at
a distance.

Shahid Netflix STCTV OSN Disney+ Other
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VoD Multi-Usage

Many Saudis have multiple VoD subscriptions. 1 out
of 12 Saudis have 3 subscriptions, 30% have both
Shahid and Netflix and 12% Have subscriptions both
to Shahid and STC. Overall, Netflix subscribers are
slightly younger than Shahid users.
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Demographics: Sample size: 1,625
Male 49.7% Married 55.1%
Sex : |
Female 50.3% I\::\;:ta; Single 33.6%
u
34-18 51.1% Divorced/ Widowed 11.3%
Age  49-3° 28.9% No income 30.9%
50+ 20.0% less than 5000 32.1%
4 And less 39.5% Income ., 1400-5001 20.2%
[ 14.5% Public sector 14.8%
Intermediate or less 19.6% .
Private sector 20.3%
High-school 38.6%
Education Self employed 3 4%
Bachelor 36.8%
_ _ Retired 6.8%
Higher education 5.0% '
Riyadh 31,99 Work status >tudent 9.9%
Makkah 21.1% Unemployed 19.7%
Madinah 5 90, Stay-at-home parent 15.6%
Region Qassim 4.3% Businessman/woman 3.2%
Eastern 14.0% Military 6 3%
Southern 14.6% ) Yes 34.8%
oans
Northern 8.3% no 65.2%
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Methodology

e Survey questions created by a team of three experts holding
doctoral degrees, in accordance with the Saudi Center’s
methodology based on objectives and scope.

* The survey guestions were judged by two experts different from
the three who built it.

e Review survey questions statistically.

* Revise survey questions linguistically.

The survey population is Saudis who have mobile phones, and their
ages are 18 years and older, representing 96% of Saudi society,
according to General Authority for Statistics surveys. The sample size

Is 1,625 Saudis, with a margin of error of +%2.48.

Sample selection method

The sample was randomly selected using a simple random sampling method.

Sample selection mechanism

The sample was selected using a computer program that contains all possible
numbers of mobile phones Random Digit Dialing (RDD), as recommended by the
American Association for Public Opinion Research (AAPOR).

Contacting the sample

Through cell phones

Number of attempts to call numbers that are busy, or not answered:

The calling system is programmed to make 5 attempts at busy numbers.

Call scheduling:

Calls whose apologize because their circumstances are not suitable for
answering have their calls scheduled electronically. At a time that suits them.

Communication system:

Computer-Assisted Telephone Interviewing (CATI), an intelligent computer system from
Genesys, is composed of a set of integrated programs that handle the call, transfer it to
employees, collect data, display survey questions, and provide accurate reports on its
operations.
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